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Background & Objectives

With the recent rise in craft beer and its particular popularity
among Millennials and women, along with acquisitions of craft beer
microbreweries by larger brewery corporations, there is an interest in
understanding consumer preferences around craft beer with regard
to brands, occasions, purchase channels, etc., as well as perceptions
of craft beer.

This research focused on understanding how craft beer consumers
think about and consume craft beer, so that larger beverage
companies can leverage these insights towards attracting the craft
beer consumer segment.

Among craft beer consumers in the U.S., what
are the usage occasions, purchase channels,
and perceptions in the category?

—) Understand typical beer consumption habits, including volume,
styles, and types consumed

—) Explore craft beer purchasing habits including brands, location of
purchase, purchase drivers, etc.

—) Understand motivation to purchase/consume craft beer, as well
as attitudes about consuming craft beer
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Methodology

This study was conducted via an online
quantitative survey. Survey clicks were
balanced to population level data on
age, gender, and region to ensure a
natural fallout of the sample.

Audience Total Respondents
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Craft beer drinker value variety in their beer

« About half have consumed all three types of beer in the past two weeks (domestic, imported, and craft)

« There is not a single craft beer brand that dominates the market. Instead, highest awareness and purchase scores are for brands that are available
nationwide

« Notably, heavy beer drinkers tend to have higher awareness and purchase scores for more regional or local craft beer brands

« No style of beer dominated consumption either. About half of consumers had consumed a lager in the past two weeks, followed closely by pale ale

Craft beer is most commonly purchased in grocery or liquor stores, with flavor / taste driving
purchase decisions

« Grocery stores and liquor stores are the most common retail channels for craft beer, and craft beer is best consumed at home with friends or with a meal

« Crafty beer drinkers hear about new brands from friends/family. Brands should consider how they can encourage their current purchasers to make
recommendations to their friends/family to build awareness and interest in the brand

« Flavor/taste was the top ranked factor when deciding which craft beer to purchase. Given that consumers can’t always taste a beer prior to
purchase, brands should focus on how to communicate a unique and favorable flavor/taste in their advertising and marketing materials



Craft beer is considered to be more unique, have more flavor variety, and taste better than
domestic or imported beer

« More than 80% of craft beer consumers agreed with these statements

« Craft beer brands can use this information to encourage domestic and imported beer drinkers to make the switch to craft beer

Supporting local businesses is important to craft beer consumers, so acquisitions by large/
corporate brands lead to mixed opinions

« More than 80% of craft beer consumers agree that they are supporting local businesses when they purchase craft beer; however 38% feel that craft beer
brands that get acquired by large/corporate brands are sell-outs, and 26% say they would stop buying a craft beer brand if they got acquired

« Large/corporate brands should manage this perception carefully when going through an acquisition to prevent consumers of that particular craft beer
brand from feeling like they have lost an opportunity to support a local business



More than half of craft beer consumers have consumed less than 10 - 12 oz. servings of beer in the
past two weeks

Craft beer
consumers
are mostly
male (68%)
and between
35to 54

(o)
69%
36%

Light Beer Heavy Beer

Drinkers Drinkers
(10 or less beers (More than

in the past 10 beers in the

2 weeks) past 2 weeks)

2110 34 35to 54 55to 99



Beer Styles Consumed In Past Two Weeks (n=300)

Craft beer drinkers have consumed more than 3 styles of beer in the past two weeks, on average

51%

41%
37% 36% 35%
30%
25% 24%
18%
I 13% 11% 10% 10% 10% 9%

Lager Pale Ale  Wheat Belgian India Pale Pilsner Brown Ale  Stout Red Ale Cream Ale  Sour Porter Witbier Other Kolsch
Ale (IPA) (White Ale) style not
listed

Q3. Which of the following styles of beer have you consumed in the past two weeks?



Other Types Of Beer Consumed Past 2 Weeks (n=300)

About half of craft beer consumers have consumed all three types of beer in the past two weeks

Craft & Domestic & Imported Beer 47 %

Craft & Domestic Beer 27% Heavy beer drinkers are significantly

more likely to have consumed all
3 types of beer in the past two weeks
than light beer drinkers.

Craft Beer Only 17%

Craft & Imported Beer 10%

Q4. What specific types of beer have you consumed in the past two weeks?



The brands with highest awareness and usage scores are the brands available nationwide

Heavy beer drinkers have
significantly higher awareness

Have Ever Purchased
. and usage scores for some of the
71% . B Would Purchase Again
regional/local craft beer brands
64% 63Y%
56% °9% S7%
53% 52%
47% 48% 48%
43% 42%
0 39%
= 36%337
° 32%
0 29% 0 29%
28% 28/"26%
I I I19%18%

Blue Moon Boston Beer Co / Yuengling Sierra Nevada Goose Island Dogfish Head New Belgium Lagunitas Stone
Brewing Co Sam Adams Brewing Co Beer Company  Craft Brewery Brewing Co Brewing Co Brewing Co

81% B Aware

Note: Only showing brands with top 10 awareness; see Appendix for full list of brands.
Q8. Which of the following craft beer brewing companies are you aware of?
Q9. From which of the following brewing companies have you ever purchased craft beer?

Q10. Among the breweries from which you have purchased craft beer, which would you consider purchasing craft beer from again? 13



Craft Beer Retailers (n=300)

Grocery stores and liquor stores are the most common retail channels for craft beer purchases,

followed closely by restaurants/bars

63% 62%

55%
35% 33%
26% .

Grocery store

Breweries Mass Convenience Club/warehouse Online

merchandiser store store

Liquor store  Restaurant/Bar

Q11. Where do you typically purchase craft beer?

4% 3%
I T

On-demand Other store type
alcohol delivery not listed
apps
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Craft Beer Purchase Drivers (n=300), Summary Of Top 3 Ranks

Flavor / taste is the primary decision factor for consumers when deciding which craft beer
to purchase

[ Ranked in Top 3
[ Not Ranked

Q12. From the list below, please rank the top 3 factors that impact your decision of which craft beer to purchase.

15



Learning About Craft Beer Brands / Breweries (n=300)

Friends / family and seeing new brands at a restaurant, bar, or store are the main ways of learning
about craft beer breweries / brands

83%

64%
58%
[o)
44% 1% 399
25% 23%
I
Friends / family Menus in See new products Advertisements Tour a brewery Recommendation Specific brewery  Online forums None of these
restaurants / bars in a store from liquor store website or articles
employee

Q13. Which of the following are ways that you have learned about craft beer breweries / brands?
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Locations for Drinking Craft Beer (n=300)

Craft beer is consumed at a variety of locations including at home, parties, and friends’ homes

85%

70% 68%
I I |

At home At a party / social At a friend’s With a meal
gathering house

Q14. Where do you typically drink craft beer?

At happy hour At a brewery

37% 37%
23%
2%
|
At an outdoor Sporting event Camping Other scenario
event (concert, not listed

music festival, etc.
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Craft Beer Attitudes (n=300), Summary Of T2B

Craft beer is considered to be more unique, have more flavor variety, and taste better than
domestic or imported beer brands. Additionally, consumers feel like they are supporting local
businesses when they buy craft beer.

89%

86% .
° 82% 81% Heavy beer drinkers have
significantly higher agreement
scores with this statement than
light beer drinkers
53%
43%
38%
32%
26%
20%
Craft beers are There are a | feel like I am Craft beer | will travel or | drink craft Craft beer Craft beer has | would stop | don’t like when
more unique wider variety of ~ supporting local tastes better wait in line to beer because brands that get more health buying a craft craft beer
than domestic flavors available businesses than domestic buy exclusive there is more acquired by benefits than beer brand if brands have
or imported from craft beer when | buy or imported craft beer alcohol in craft large / corporate domestic or they were national
beers pbrands than craft beer beer brands beer than beer brands are imported beer acquired by advertisements
domestic or domestic or sell-outs large / corporate
imported beer imported beer beer brand

brands

Q15-20. Please state your agreement or disagreement with each of the statements below.
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Appendix: Sample Demographics

Gender

P2W Beverages

Beer Purchase Responsibility

Recent Craft Beer Purchase
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Appendix: Brewery Awareness and Usage (Complete List)

Brewery Aware Ever Purchased bl Puﬁrchase Brewery Aware Ever Purchased biaLe Pu_rchase
Again Again




